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Lynn
HEUBLEIN

After a successful career at Proctor 8 Gam-
ble, newly pregnant Lynn IHeublin realized
that she was burned out—too many long
hours were taking their toll. She decided
that she wanted to try something com-
pletely different, to create a business where
she could also
spend time with
child, Her ‘aha’
moment came Wh]le visiting friend and
doctor Dean Vistnes at his practice in Palo
Alto. “He floated the idea of how great it
would be to combine medical-grade der-
matology procedures in a spa-like setting.”
Heublin had found her new calling. She
puther MBA from Stanford to work focus-
ing on the intricacies of building a brand
and the nuts and bolts of a business while
Vistnes provided the medical know-how.

People to Ifnow

Tn 2003 they opened the doors to Skin-
Spirit—a revolutionary medical day spa in
Palo Alto (that now has branches in Wal-
nut Creek and Mill Valley). Heublin thinks
that their success has come from “a rigorous
focus on quality and training for our staff
and an overall emphasis not just on how our
customers look, but how they feel.”

Today, Heublins son is 8 years old and
she enjoys spending as much time with him
2s possible. “I was treasurer of the P'TA. this
year. I love to be able to do that, and with
this business T can,” she says.
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Cheers, ladies!
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