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L ynn Heublein opened
her first skin-care clinic
and spa in Palo Alto 
in 2003. Nearly a dec-
ade and a half later, 
SkinSpirit has grown,

adding an eighth location on Sacramento
Street in San Francisco’s Presidio Heights,
which opened in January to great fanfare. 

Heublein’s career started in tech. It was a
natural choice after graduating from Stan-
ford GSB in the late 1990s, but she quickly
discovered the Silicon Valley rat race was
not for her. “My life lost its balance,” she
begins. “I needed to slow down and find
out what made me happy.” It was during
this ‘sabbatical’ that Lynn met dermatolo-
gist Dr. M. Dean Vistnes, who, knowing
Heublein was cut from an entrepreneurial
cloth, directed her attention to a gap in the
skincare market: botox for beauty. 

This was 2003, and Botox Cosmetic
had only just received its official FDA 
go-ahead. So Heublein teamed up with
Dr. Vistnes and the pair opened the first
SkinSpirit clinic in Palo Alto. Heublein
believes SkinSpirit succeeded because it
had first-mover advantage but also because
the company took its time. “We’ve opened
clinics at a rate of approximately one every

other year, and that pace has allowed me to
maintain a healthy work/life balance, as
well as the standard of exceptionalism that
I want to be a marker of the SkinSpirit
experience.” 

At SkinSpirit, the products are curated,
and the attendants are experts in their
fields. “Quality is our North Star, and any
growth is secondary to that,” says Heublein.
SkinSpirit reimagines the entire cosmetic
procedure experience. Botox and filler 
converts are accustomed to visiting rather
gloomy medical high-rises for their touch-
ups, but SkinSpirit offers a more luxurious
spa-like setting. This unique setup—
with its cucumber water and essential
oils—reinforces the idea that these beauty
measures are about self-love and reward,
not “upkeep” and correction. 

A typical visit begins with a compli-
mentary skincare consultation, where a
skilled practitioner will walk you through
the buffet of non-surgical cosmetic treat-
ment options. Clients describe the results
as “magical,” and SkinSpirit has a reputa-
tion for its remarkably natural-looking
results. Heublein acknowledges that the
treatments aren’t for everyone but says she
named her clinic “SkinSpirit” because she
does believe “there’s a connection between

what happens on the outside and what
happens on the inside.” 

Heublein loves her job and the world 
of beauty and skincare, but this hasn’t
always been the easiest ride. She opened
the first clinic while six months pregnant
with her son. She opened the second
clinic the week Lehman Brothers declared
bankruptcy. When asked what her advice
would be for any women looking to follow
in her founder’s footsteps, Heublein says:
“Be well-capitalized, be honest, and be
prepared for the ‘unknowns.’” And, be
confident. She thinks too many women
don’t understand or appreciate their
strengths. “I think women are natural-
born leaders,” she says, “not in spite of, but
because of how sympathetic and sensitive
we can be. It’s a good thing we try to get
along with everyone and want people to
like us; let’s not undervalue how impor-
tant those qualities are in a CEO.” 

Heublein’s story is that of a woman 
who believed in herself enough to go off-
script. The growth of her company has
been largely dictated by the needs of her
family, and that flexibility and balance is
worth the ups and downs of being a busi-
ness owner. Heublein has been able to do
what she wants, not what the world pre-
scribes. “Mind over matter,” she says, 
with the smile of a woman half her age. 
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